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Presentation	

Imagining the death of the mass media may help us understand their function and 
import. If we envisage removing the media from our lives, society will be left devoid 
of three basic faculties: democracy, the free market economy and the enlightenment 
of its people. Thus far, the communication media have brought together professionals 
with a core mission in western society. They have exercised as mediators in social 
relations and interactions. They have established a common terrain to launch and 
contrast ideas, to share knowledge, as well as to buy and sell products and services. 
For more than a century, press, cinema, radio, television, public relations and 
advertising have provided a public space to help us construct a public, communal 
"self". 

In the three prior editions of "Communication and Reality" hosted by the Blanquerna 
School of Communication, scholars and researchers have charted the incursions of 
new types of communication media into this public space: in 2005 we explored the 
digital utopia; in 2007 we examined the limits of the media and the transgressions 
made possible by the new media; and in 2009 we proposed metamorphosis as an apt 
metaphor for the changeability of the media space. In our 2011 conference we feel 
that the time has come to rise to the challenge and envisage what might happen if the 
"traditional media" were to stop operating altogether. Thus, the aim behind the title of 
our upcoming conference is to appropriate the apocalyptic discourses of many media 
experts and take them to their deliberately challenging extreme: Life without Media.  



Call for Papers!!
We part from the premise that the mass media have constituted a unifying, 
monitoring and restraining element in the power constellations of all 
democratic forms of government since their inception. That furthermore they 
have played a key role in the unrestricted flow and circulation of information 
essential to the functioning of a free market economy, and the informative, 
entertaining, and persuasive messages that sway individuals to consume. And 
lastly, but perhaps most importantly, that the mass media, commencing with 
the printing press and culminating (for the moment) in the invention of the 
Internet, have contributed to the conservation, spreading, and management of 
knowledge, without which the steady growth of learning, science, and 
intelligence would be unthinkable. !
Paradoxically, however, while our daily lives appear to hinge more than ever 
on the new information technologies, we are faced with a fast growing chorus 
of voices that augur the impending demise of the established press, the 
disappearance of television as we know it, and a radical makeover of the 
conventional forms of advertising. !
Things have become terribly uncertain. Senders and receptors of messages 
have abandoned their customary positions, and the divisions between news 
outlets and their audiences and readerships are blurring. The same individuals 
who habitually consult an encyclopedia are now the ones writing it. The idea 
that the free market needs no restrictions, as long as the necessary 
intelligence to understand it is freely available and largely reliable, has now 
been exposed as a fallacy. And as for the question of the spreading, 
acquisition, and management of knowledge, culture, and information, multiple 
doubts arise as to whether the enlightenment project is still a viable concept, 
and where contemporary society envisages its position on the medievalpostmodern 
continuum. !
We contend that by contemplating the possibility of Life Without Media, we 
may gain deeper insight into the key roles the mass media have played over 
the past two hundred years, and into the mechanisms and causes of the 
4 radical changes that are taking place with ever-increasing speed. Thus we hope 
that media practitioners, scholars, and students rise to the challenge and 
submit their research and analyses on topics such as the importance of the 
new social networks and the digital society, and to what extent they are taking 
over the central function which the traditional media have so far exercised. !
Similarly, how do news outlets, books, magazines, encyclopedias and social 
networks contribute to, affect, or even jeopardize cultural competence, media 
literacy and education in general? How do Internet advertising, viral 
advertising, Spam, or direct mail affect our market economy? Do online 
publications, social networks, forums, chats and blogs provide a space for 
public debate, argument, demagogy and even aggression? Are these the same 
practices that in the 20th century used to be performed by the “traditional” 
media? !
These are not gratuitous questions. Currently, the distribution of content via 
online news outlets is profitable only in very few cases. At the same time, the 
existing crisis manifests itself in a significant decline of advertising revenue 
across all the traditional media, which is mirrored in their diminished capacity 
to influence consumers. This situation has resulted in a widespread espousal of 



a discourse that predicts the disappearance of the media professional. !
Our conference Life Without Media seeks to take this apocalyptic discourse to 
its extreme by taking it ad absurdum. We hereby expect to determine what 
are, or used to be, the core functions of the media in industrialized societies; 
without, however, engaging in self-satisfied chronicling of media history. In 
fact, by extension, and as a hypothetical end result of Life Without Media, we 
invite you to imagine, as a thought experiment if you will, Life Without 
Democracy, Life Without a Market, and Life Without Enlightenment. The 
answers to these queries will eventually corroborate or reject the hypothesis 
that if the gatekeeper role of the media professional is abolished, then the 
fabric and the organization of western society will be transformed in its entirety. 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Keynote Speakers!
David Buckingham 

David Buckingham is Professor of Education at the Institute of Education, London 
University, where he directs the Centre for the Study of Children, Youth and Media 
(www.childrenyouthandmedia.org). He is also a Visiting Professor at the Norwegian 
Centre for Child Research in Trondheim, and at the Open University. His research 
focuses on children’s and young people’s interactions with electronic media, and on 
media education. He is currently directing a project on learning progression in media 
education; and has recently completed projects on childhood, ‘sexualisation’ and 
consumer culture, and on young people, the internet and civic participation. He 
recently led an independent assessment for the UK government on ‘the impact of the 
commercial world on children’s well-being’. He has lectured in more than 30 countries 
around the world, and his work has been published in over 15 languages. He is the 
author, co-author or editor of 24 books, including most recently Beyond Technology 
(2007), Youth, Identity and Digital Media (2008) and Video Cultures: Media 
Technology and Amateur Creativity (2009).http://www.ioe.ac.uk/study/LKLB_7.html 

Adela Cortina 

After studying philosophy and letters in the Universidad de Valencia, she was admitted 
in the department of metaphysics in 1969. In 1976, she defended her doctoral thesis 
on the notion of God in Kant's transcendental philosophy and during some time she 
taught at middle schools and high schools. A research scholarship allowed her to go to 
the University of Munich, where she got acquainted with critical rationalism, 
pragmatism and Marxist ethics and, more concretely, with the philosophy of Jürgen 
Habermas and Karl-Otto Apel. Upon coming back to the Spanish scholar scene, she 
devoted her research time to ethics. In 1981 she was admitted in the department of 
practical philosophy in the Universidad de Valencia. In 1986 she became Professor of 
Moral Philosophy, relative to economy, business and the discrimination of women, the 
war, ecology, genetics, etc. These are topics that the author cultivates in her work. 
She is married to philosopher and professor at the Universidad de Valencia, Jesús 
Conill. She is a member of the Comisión Nacional de Reproducción Humana Asistida 
and holds a position in the Comité Asesor de Etica de la Investigación Científica y 
Tecnológica. With her book "Ethics of the friendly reason", she won the International 
Essay Prize Jovellanos in 2007. She has also been named Member of the Royal 
Academy of Moral and Political science (December 2, 2008), making her the first 
woman that is admitted into this institution. She also holds an honorary position in the 
Universitat Jaume I de Castellón. She received this honor on January 15, 2009. 

Nick Couldry 

Nick Couldry is Professor of Media and Communications at Goldsmiths, University of 
London and Director of its Centre for the study of Global Media and Democracy 
(www.goldsmiths.ac.uk/global-media-democracy). He writes on a wide range of topics 
including media sociology, media ethics, cultural sociology and the methodology of 
cultural studies. He is the author or editor of nine books including most recently Why 
Voice Matters: Culture and Politics After Neoliberalism (Sage 2010), the new 
paperback edition of Media Consumption and Public Engagement: Beyond the 
Presumption of Attention (co-authors Sonia Livingstone and Tim Markham), and Media 
Events in a Global Age (Routledge 2009, coedited with Andreas Hepp and Friedrich 
Krotz). He is the chair of the Philosophy of Communication Division of the 
International Communication Association. 
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Toby Miller 

Toby Miller (August 9, 1958) is a British-Australian-US interdisciplinary social scientist. 
He is the author and editor of over 30 books, has published essays in more than 100 
journals and edited collections, and is a frequent guest commentator on television and 
radio programs. His teaching and research cover the media, sports, labor, gender, 
race, citizenship, politics, and cultural policy, as well as the success of Hollywood 
overseas and the adverse effects of electronic waste. Miller's work has been translated 
into Chinese, Japanese, Swedish, German, Spanish and Portuguese. 

He has been Media Scholar in Residence at Sarai, the Centre for the Study of 
Developing Societies in India, Becker Lecturer at the University of Iowa, a Queensland 
Smart Returns Fellow in Australia, Honorary Professor at the Center for Critical and 
Cultural Studies, University of Queensland, CanWest Visiting Fellow at the Alberta 
Global Forum in Canada, and an International Research collaborator at the Centre for 
Cultural Research in Australia. Among his books, SportSex was a Choice Outstanding 
Title for 2002 and A Companion to Film Theory a Choice Outstanding Title for 2004. 

Born in the United Kingdom and brought up in England, India, and Australia, Miller 
earned a B.A. in history and political science at the Australian National University in 
1980 and a Ph.D. in philosophy and communication studies at Murdoch University in 
1991. He taught at Murdoch, Griffith University, and the University of New South 
Wales and was a professor at New York University from 1993 to 2004, when he joined 
the University of California, Riverside. Miller is now chair of a new Department of 
Media & Cultural Studies and lives near the ocean in Los Angeles. http://
www.tobymiller.org/ 
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